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Course Outline and Objectives 

Course Outline: Content Writing 

Module 1: Introduction to Content Writing 

• Understanding the role and importance of content writing 

• Identifying different types of content (blogs, articles, web pages, 

social media, etc.) 

• Exploring the target audience and their needs 

Module 2: Research and Planning 

• Conducting thorough research on the topic or subject 

• Organizing ideas and creating an outline 

• Defining goals and objectives for the content piece 

Module 3: Writing Techniques and Styles 

• Developing a unique writing voice and tone 

• Structuring content with engaging introductions and compelling 

conclusions 

• Crafting effective headlines and subheadings 

Module 4: SEO Writing 

• Understanding search engine optimization (SEO) principles 

• Incorporating relevant keywords and optimizing content for search 

engines 

• Writing meta descriptions and title tags 

Module 5: Writing for the Web 

• Writing scannable and easily readable content 

• Formatting techniques for online platforms 

• Utilizing hyperlinks and anchor text effectively 
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Module 6: Editing and Proofreading 

• Reviewing and revising content for clarity and coherence 

• Correcting grammar, spelling, and punctuation errors 

• Ensuring consistency in style and tone 

Module 7: Creating Compelling Blog Posts 

• Understanding the structure and purpose of a blog post 

• Crafting attention-grabbing introductions and engaging body 

paragraphs 

• Encouraging reader engagement and comments 

Module 8: Writing for Social Media 

• Adapting writing style for different social media platforms 

• Creating impactful and shareable content 

• Using hashtags and optimizing social media posts 

Module 9: Writing Product Descriptions and Marketing 

Copy 

• Writing persuasive product descriptions for e-commerce websites 

• Creating compelling marketing copy for advertisements and sales 

pages 

• Using storytelling techniques to evoke emotions and drive action 

Module 10: Content Strategy and Promotion 

• Developing a content strategy and editorial calendar 

• Promoting content through social media and other channels 

• Analyzing and measuring the success of content campaigns 
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Course Outline: Copywriting 

Module 1: Introduction to Copywriting 

• Understanding the role and purpose of copywriting 

• Differentiating between content writing and copywriting 

• Identifying target audience and market research 

Module 2: Copywriting Techniques and Persuasion 

Principles 

• Crafting compelling headlines and hooks 

• Utilizing storytelling to engage and captivate readers 

• Understanding the AIDA (Attention, Interest, Desire, Action) 

formula 

Module 3: Writing for Different Platforms and Mediums 

• Adapting writing style for advertisements, sales letters, emails, and 

landing pages 

• Creating impactful and persuasive copy for print and digital media 

• Understanding the unique requirements of each medium 

Module 4: Branding and Voice 

• Developing a brand voice and tone for copywriting 

• Maintaining consistency across different platforms and campaigns 

• Incorporating brand messaging and values into copy 

Module 5: Writing Effective Call-to-Actions (CTAs) 

• Crafting compelling CTAs that drive action 

• Using urgency, scarcity, and other persuasive techniques 

• Optimizing CTAs for different platforms and campaigns 
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Module 6: Storytelling in Copywriting 

• Understanding the power of storytelling in copywriting 

• Creating narratives that resonate with the target audience 

• Building emotional connections and evoking desired responses 

Module 7: Writing for Conversion Optimization 

• Understanding conversion rate optimization (CRO) principles 

• Incorporating psychological triggers and persuasive elements 

• Writing copy that addresses objections and overcomes barriers 

Module 8: Editing and Proofreading for Copywriting 

• Reviewing and revising copy for clarity and effectiveness 

• Ensuring grammar, spelling, and punctuation accuracy 

• Checking for consistency and brand adherence 

Module 9: Client Collaboration and Communication 

• Working with clients to understand their goals and requirements. 

• Conducting effective interviews and research 

• Managing client feedback and revisions 

Module 10: Freelancing and Copywriting Business 

• Setting up a freelance copywriting business 

• Pricing strategies and negotiations 

• Building a portfolio and marketing your services 

 

At the end of the course you will be awarded with 4 weeks certificate. 


